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EDITOR
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We are elated to present you the third edition of “The Times of PAMAC.” Taking
forward the agenda of keeping our readers updated about the industry and providing
them with innovative insights and trends, this publication features variety of articles

and write-up’s concerning assorted platforms.

This edition contributes to views on Banking and Financial Industry’s outlook in 2016.
When it comes to engaging the modern work force- there is nothing more divisive
than aligning work force towards a common business goal; which is completely worthy

of exploration keeping in mind the current business model.

We have also made an attempt to address issues like women leadership in the current
business scenario. We would never have reached the pinnacle without the pioneers
who inspired future generations of women. | am thankful to all the authors for their

valuable participation.

You would also read about the transition from “Campus to Corporate” which is a very
sensitive and complex scenario for budding professionals and Corporates, hence the

onus is on us to identify the expectations and keep our learning streak alive.

I am honored to share with you the work of a few committed and thoughtful people.

Also, feel free to share your thoughts with us.

With this, | leave you to read. We enjoyed putting up this edition together and hope

you would enjoy reading it.

Thank You!

Babar Mian
Head - Human Resource
PAMAC Finserve Pvt Ltd.
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Would they continue to have access to European Markets?
Will trade barriers increase? How the movement of goods, capital and

labour would be affected? %
| - |

On June 23rd 2016, the people of Britain voted for a British exit or Brexit
from the European Union Membership. Britain has always had a troubled
relationship with European Union. Its latest campaign to leave European
Union is the biggest so far and has generated sufficient impetus to have
areferendum. This outcome has prompted euphoric celebrations around
Europe and has sent shock waves to the global economy. Countries across
the world must address the contingency of Brexit as it will have wide
repercussions on each and every country that is minutely associated with

the global financial market.

9 THE UNCERTAINTY POST BREXIT

relationship with EU on any other country. There are questions which

The leading drawback of this could affect the Britain’s future

would remain unanswered; would they continue to have access to Europe-
an Markets? Will trade barriers increase? How the movement of goods,
capital and labour would be affected? The volatility of the global financial

market can be longly expected.

INVESTMENT

India Remains presently the second largest source of Foreign

Direct Investment (FDI) for Britain. As Indian companies that would

setup their factories in UK could sell their products to the rest of Europe
under the European free market. Without Brexit it will not be an attractive
destination for Indian FDI.

¥ IMPACT ON GDP

= Brexit is expected to have an impact on India’s GDP growth.

However, there is less worry for Indian Investors; the government

is taking relevant action to boost the GDP. As per the Nomura Report “We

have lowered our aggregate 2016 GDP growth forecast for Asia excluding

Japan from 5.9% to 5.6% and India’s 2016 GDP growth forecast to 7.3%
from 7.6%".

CURRENCY

100

The massive sell off of the British Pound following Brexit

resulted in an approximate 8% decline of the currency in relation
to the Indian rupee. A few Experts predict the force to continue making
it noticeably less expensive for Indians to travel and study in UK. Also it
would mean cheaper Real Estate options for Indian companies and citizens

in quest of property establishment in UK.

The financial and political uncertainty surrounding EU might make the



Impact on GDP Brexit Is expected
to have an Impact on India’s GDP growth.

Indian stock market an attractive target for foreign investment.

A few analysts have predicted that Brexit might pilot to certain changes
in the UK immigration policies that are likely to support the high skilled

workers in India.

@ FOREX OUTFLOW

One of the major impact is going to be the outflow of currency.
Foreign funds are likely to move out of the riskier markets like India. What
is required in such a scenario is forex reserves. India's foreign exchange

reserves hit a record high at $363.46 billion for the week ended 3 June.

¥ IMPACT ON COMPANIES

« _>
N It was stated by Nasscom recently that “Brexit will have a

negative impact on the $108 billion Indian IT sector in the short

!! Countries across the world must address the

contingency of Brexit as it will have wide repercussions
on each and every country that is minutely associated

with the global financial market. ,,
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term”. However, it said the exact nature and extent of the impact will

emerge over a longer period of two years or more.

STOCK MARKET

According to The Financial Express Indian Investors lost nearly

Rs. 2 lakh crore in wealth following the Brexit decision. While
both the sensex and the INR did recover by the end of the day it is certainly
is not the closure of the uproar. Market watchers say “If money flow out
of emerging markets to safe havens, which is the distinct possibility, India
cannot buck the movement regardless of its moderately advanced Macro

Economic Fundamentals.

In a nutshell we definitely expect the global impact of Brexit through
financial and trade affairs accompanied by conference and psychology

channels as well.




I MADAN KORE, BANKING & FINANCIAL INDUSTRY
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“E-commerce and digital
payments are rapidly expanding
too and banks are maintaining
their charge on this digital

V4

revolution.

“We would build a bridge to the future, over the stormy waves produced
by global financial markets”

- Raghuram Rajan, RBI Governor opening statement as Governor

As RBI Governor Raghuram Rajan rightly pointed out, headwinds continue
to challenge the global financial system, including India’s banking system.

Still, in my opinion, the country is building a very solid bridge between
the historical banking system and the new technological infrastructure
and innovations, as banking is poised to grow at a robust pace, fuelled by
overall economic growth.

THE ECO-SYSTEM

There are 26 public sector banks, 25 private sector banks, 56 regional
rural banks, 1,589 urban cooperative banks, 93,550 rural cooperative
banks and 43 foreign banks in the Indian Banking System. The issue for
India’s banking system right now, is the asset stress, particularly for public
sector banks. 0 percent of the market share is captured by public sector
banks. However private banks have higher percentage of fee income in

i

comparison to total their pubic counterparts.
THE POSITIVES

Overall enhanced business sentiments, increased consumer confidence
and spending on infrastructure and projects are fuelling economic growth.
According to World Bank, India is poised to grow at 7.6% during 2016-17.
All growing businesses will also look to banks for credit needs.

Rating agencies are also positive on credit growth. Standard & Poor’s
estimates a 12-13 percent growth in FY16 in banking credit from under
10 percent in the second half of 2014. Late last year, Moody's also upgrad-
ed its outlook for the Indian banking system to stable from negative.

There are new developments too, which support the banking
ecosystem.Reserve Bank of India has allowed additional reserves - proper-
ty, forex reserves, and deferred tax assets - to be part of core capital
(tier 1) of banks. This is expected to shore up the banking system’s capital
by nearly USD 6 billion.

E-commerce and digital payments are rapidly expanding too and banks
are maintaining their charge on this digital revolution.

ROAD AHEAD: THE TECHNOLOGICAL
TRANSFORMATION IN INDIAN BANKING

The Indian banking industry is witnessing banking innovation in the form
of payments and small finance banks. At least 11 payment banks have
been granted license and are expected to be launched soon. In addition,
10 small finance banks will also enter the market. These new entities may
go a long way in helping the restructuring of the domestic banking
industry.

Another potential game changer for India is the launch Unified Payment
Interface, from National Payment Corporation of India, with up to 40
banks included and that could go live in later in 2016. This could challenge
the business model of a number of existing wallet players.

Further innovative services which could be soon on offer include Aadhar
Enabled Payment System linked to biometric validation and a USSD code
based mobile banking system. Contact-less credit and debit cards which
use near field communication (NFC) mechanism, are also on the anvil for
some banks.



OPERATIONAL TRANSFORMATION USING ROBOTIC
PROCESS AUTOMATION (RPA)

There is significant level of interest in Robotic Process Automation (RPA),
which is poised to be the next
big game changer in banking
operations. Robotic software
enhances productivity by
doing an activity faster and
also by working around the
clock. While still in its infancy,
there are glimpses of its
capabilities across Global and
Indian Banking already, with
examples such as (a) robotic
interaction to  support
consumer queries (b) Radio
Frequency Identification
based lockers that minimize
human intervention and fetch
your locker 24*7 and, of
course, (c) handling large
volume of Customer relation-
ship management data for
adding user accounts, modify-
ing account information.

Based on my experience, the role of robotics will be even more
pronounced in serving Institutional Clients, Markets and Securities related
business as there are more stringent requirements on accuracy, timeliness,
regulations and costs. RPA creates powerful productivity impact in repeti-
tive tasks which are rule based, enhancing accuracy, timeliness, providing
enhanced compliance. It can also easily leverage vast amount of virtual
data storage.

Another wide spread role of robotics would be seen in Global Centers of

!! Well, this is going to be a long
digital marathon and not just a sprint
ARE You GAME? B

[“The views expressed in this article are the author’s own personal views, and do not reflect the views of the organization”]

Excellence (also referred as GICs i.e. Global In-house Centers), where
economies of scale, coverage across regions make the robotic solution
even more attractive.

A recent research report, Clever Machines at your Service, by Everest
group surveyed 20 GICs and
found 28% of these had
already implemented RPA
across multiple processes,
50% were actively planning
and pursuing pilots, and the
remaining 22% at the thinking
/ researching phase. BFSl is at
the forefront of Service
Delivery Automation (which
includes RPA) adoption having
one of the largest market
shares of ~25%. Also revenue
of RPA vendors has increased
by 70-120% over the last two
years (2014-15). RPA will aid
these centers achieve their
objective of maximizing
efficiency and efficacy includ-
ing headcount and associated
real estate efficiency.

IN CONCLUSION

Overall a technological and digital transformation is on the anvil for the
banking industry and 2016 is a critical year. We are now ‘banking on
technology’ to meet the demand for anywhere, anytime banking. Technol-
ogy continues to make things faster, cheaper and better — especially by
enhancing controls.

Well, this is going to be a long digital marathon and not just a sprint — Are
you game?

Madan Kore
Director
Citicorp Services India Pvt Ltd.



EMPLOYEE BACKGROUND CHECK - EBC

1 out 3 Resume’s misrep- 01
resent the facts

07

9 % of applicants falsely
claim about their college
degree & 3 % have fake
degrees

02

15 - 24% Resume’s in
India are fake

06

34% of application forms contain

false information about

experience, education and

aptitude to perform vital job

. . responsibilities.

100+ fake universities are
in existence in India

03
05

46 % of all corporate
fraud is internal and
causes 50% of total loss

75% of IT security 04
incidents are caused
from within the
company and not by
hackers



There are no second thoughts that making a wrong hiring decision can
turn out to be a drastic situation for your company, employees and client base.

REFERENCE CHECKS

CRIMINAL BACKGROUND CHECK




I KAUSHAL SAMPAT, Aligning diverse workforce

® Managing multi-generational teams
can be tricky to navigate due to crit-
ical differences such as the concept
of authority, work motivations,
ideal or preferred work environment
and the concept of “progress”
amongst others.9Yy
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s Henry Ford once said, “Coming together is a beginning. Keeping

together is progress. Working together is success.” In my 18 years

of experience in the industry, one of the biggest roles in shaping

it has been played by the people | have had the fortune to meet
and work with along the way. The relationships | have cultivated profes-
sionally have not only contributed to my personal growth, but also to the
growth and expansion of the company and industry as well. While the
importance of collaboration is obvious, the challenge is applying it to
today’s rapidly evolving workforce. Currently, employees span three
different generations — Baby Boomers (ages 49-67), Gen X (ages 33-48)
and Gen Y/Millennials (ages 18-32). Boomers are known for their executive
presence and their cost-effective mentality, Gen X for their adaptability
and being hardworking, team players, and Gen Y/Millennials for their tech
savvy and opportunistic tendencies.

As management shifts to younger generations, companies need to focus
on enhancing skill sets, address the challenges of managing multiple
generations, and retain and engage employees by understanding which
workplace perks they may value most. While it’s encouraging that millenni-
als are expected to significantly grow their managerial skills by 2020, the
onus is on companies to also give them equitable opportunities to gain
the right mentors, sponsors, career experiences and training to capitalize
on this optimism.

Managing multi-generational teams can be tricky to navigate due to critical
differences such as the concept of authority, work motivations, ideal or
preferred work environment and the concept of “progress” amongst
others. To bridge gaps between the generations for creating a more
cohesive workforce, a proactive approach is needed. The key is to be able

to effectively address and take advantage of the differences in values and
expectations of each generation. Possible solutions include —

e Tailoring recruiting, talent development and communications practices
to best appeal to an increasing millennial population.

e Implement a workplace flexibility (a perk that is valued extremely by
Gen Y and Gen X employees, especially women); offer different options
such as working offsite or telecommuting all the while focusing on the
results and not how or where they work;

e Facilitate mentoring between different aged employees to encourage
more cross generational interaction.

e Keep employees engaged, provide regular training and educational
opportunities as well as career advice for all employees.

e Open up the office and incorporate the culture of teamwork so as to
encourage solidarity.

e Create recognition programs.

e Accommodate employee needs; employees are at different stages in
their lives and may require scheduling flexibility accordingly.

e Give all employees a voice and forum to present and discuss their ideas
regardless of age and tenure.

Looking at the core of it, Gen X and Gen Y have a lot in common. They
can create a strong collaborative workforce given space to let them do
what they do best. Both Gen X and Gen Y have their strengths. The idea
is to build on those strengths and cater particularly to them.

In my view, the most effective way to leverage these strengths is to build
teams where skillsets we associate more in common with each group can




work seamlessly in conjunction to complement each other. Ideally, Gen
X’s adaptability and dedication to tasks can be complimented with Gen X needs less s“pﬂ'vism“ and more l‘esponsimli“es.
innovative and technically sound approaches to business strategy. This The Gen Y needs constant ieﬂﬂbaﬂ( and new cna“enges

is where Gen Y excels, as in my experience, | have found that one of
their key traits is the ability to operate on a shorter learning curve when
it comes to new technology platforms and flexibility when it comes to
working on multiple projects at once. They have technology at their
fingertips.

The hard part is managing egos and making sure the teams are
structured in a way that the two groups don’t step on each other’s toes
or get in each other’s ways.

Although it is easier said than done, it is absolutely critical to strike the
right balance between the two generations, and | believe that finding
this balance comes right from the top by aligning our hiring practices
to match with our values. At the end of the day, regardless of age or
generation, what is most important is that they are the right fit for the
organization’s culture as a whole. At Dun & Bradstreet, we believe in
an inclusive culture where we encourage team members to vocalize
their feedback, and encourage leaders to be more open to said
feedback.

GENY

In order to manage the different generations at the workplace it is
important that as an organization/leader you are agile in understanding
the needs of both the generations. Gen X needs less supervision and
more responsibilities. The Gen Y needs constant feedback and new
challenges. As an organization it is essential we understand and cater
to these strengths to create a collaborative and an agile workforce.

At Dun & Bradstreet, we believe in an inclusive culture
where we encourage team members to vocalize their
feedback, and encourage leaders to be more open to said
feedback.

i
!! Gen X’s adaptability and * L

. . Kaushal Sampat
dedication to tasks can be President & Managing Director India

complimented with Dun & Bradstreet

innovative and technically sound
approaches to business strategy.,,
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REGIONAL PROCESSING CENTRE IRPCi SOFTWARE @ PAMAC
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COLLABORATIVE.

 the advancement of time PAMAC as an organization has also started to spread its wings into the world of software
evelopment. PAMAC has enriched itself with some of new age softwares. The most noteworthy to talk about at this hour
would be PAMAC CALCULUS which is the online platform of PAMAC for processing . Introduction of CALCULUS was a giant leap
for PAMAC and as we say we became more PERSISTENT, more AGILE, more MERITOCRATIC, more ACCESSIBLE and more

PAMAC CALCULUS has been a leap towards advancement for us and in coming days we tend to move forward with many more developed

softwares in our kitty to serve our clients better.

1

KEY FEATURES

e Easy & automatic allocation of cases: With the help of
CALCULUS the need of allocation of cases has also evapo-
r

ated. At present the cases are allocated automatically.

¢ Centralised activity: Now the entire processing of files has
become centralized activity and its become easy to keep a
track of PAN INDIA location, thus focusing more on improved
TAT.

e Zero paper work: RPC CALCULUS brought a revolution
into the world of operations. It has turned the entire

process into paperless activity.

@ ¢ Focuses more on digitalisation: When the entire world is
k focusing on digitalisation, PAMAC is also not lagging

behind. As the entire activity has become automated, we as an organi-

sation are focused on digitalisation.

¢ Increases productivity: All these added features directly or
@ indirectly helps us to extract the maximum from the execu-

tives and thus increasing productivity.

e Less time consuming: These added features at CALCULUS
O makes the software more user friendly which helps us to

complete our work with ease and thus consumes less time.

¢ Confidentiality: The most important requirement from the
& end of our client is to maintain confidentiality of the files
which we do it effortlessly. As it’s a paperless activity it
becomes easier for us to maintain the confidentiality of the end

customer.

13



T
ESTER MARTINEZ, A glass half full J

April 2014. The new Companies Act made it
mandatory for every listed company or
public company with a minimum paid up
capital of Rs 100 crore or a minimum
turnover of Rs 300 crore should have at least
one woman on its board.

February 2014. SEBI finalized new corporate
governance norms according to which all
listed companies must have at least one
woman director on the board.

April 2015. The deadline for getting women
representatives on board. 147 out of 1451
NSE-listed companies didn’t comply.

June 2016. 69 NSE-Listed companies still do
not have a woman on board.

Despite being intfroduced as a mandate by the government
A YEAR AGO, there is still not enough representation

of WOMEN IN COMPANY BOARDS

hile the splurge in women representation in boards got started. The process will evolve, the value will get unlocked and over time
is heartening with many companies complying to organizations will move towards balance leadership on their boards — one may
have women leaders on the board, the popular argue considering the business impact of women representation in the board,
view is that the SEBI guidelines have been that may very well be the need of the hour.

reduced to mere tokenism, as the overall number
of directorships held by women is 1,878 as opposed
to a total of 13,885 directorship positions

The fact is corroborated further by the fact that in a rush to
comply with the law by the 1% of April deadline last year, as
many as 97 directorship positions of 440 were occupied by
promoters as of March 2015. Multiple companies took the
easy route to appoint women from their immediate or extended
family while the rest of the organizations are struggling to fill
in the roles as one can see the appointments happening closest
to the date.

Companies in India have faced (and apparently continue to
face) several constrains with the directive from SEBI - from
maturity to understand the fundamental raison d’etre of the
law; the value that diversity of thought brings to the board;
available talent pool of women to take up positions; to the fact

Ester Martinez
CEO & Editor in Chief
People Matters

that one person cannot be a director on the boards of more
than seven listed companies.

One may argue how much of these appointments are driven
only by compliance or by tick-in-the-box but at least we have

["Another version of this article appeared in People Matters on March 13, 2015" ]




I AMAN GUPTA, Engaging work force through ENGAGE

_

' Engage is driving India and its people to
ENGAGE take control of their physical health.

Rewards for Fitness
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WHAT’S ENGAGE?

Engage is a health and fitness mobile application, targeting the severe need for promoting
physical fitness in India. In a digitalized and busy world, a large percentage of our people are
leading sedentary lifestyles, not having the means, time, or motivation to focus on their

fitness. Engage looks forward to changing that.

The inspiration for Engage stemmed from the realization that while there are countless fitness
apps available today, there are none that do anything to motivate its users. Usually, the only
people using these apps are fitness enthusiasts. We wanted to make a fitness app that is ideal

for the general audience. Thus we created a unique reward-based

WHO GETS TO ENGAGE?

Engage is intended for the general Indian audience, ranging from fitness enthusiasts to
sedentary people. It drives the fitness enthusiasts to enhance their fitness regime whereas it
spurs the sedentary audience to begin focusing on their physical fitness. Apart from individual
users, Engage is also a great fitness resource for companies and organizations that want to
establish a more fitness-oriented work team. The Engage mobile app features a separate
enterprise section for companies, allowing them to purchase the fitness app for all their

employees and enjoy features specifically tailored for their company.app intended for all.
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ENGAGE

ENGAGE, o
#Engogainfitness

WHY ENGAGE?

The word engage reflects our goal.
We aim to engage employees in
fitness, giving them the motivation to
take care of their physical health.
Through our app, we want users to
engage in physical fitness activities.
To accomplish our goal, we have
developed a unique mobile applica-
tion that offers redeemable rewards
and offers to users that complete
physical activities like completing a
run, or doing a check in. These
rewards will be related to health and
fitness to further encourage people
to engage in physical activities.

The reward-based system is a
challenging and motivating concept
that gives our users the required
stimulant to take control of their
physical fitness. Completing
challenge after challenge and earning
fitness rewards is a great and exciting
way to focus on your physical fitness.

There are countless benefits for
individuals and organizations alike,
when it comes to attaining good
health through physical fitness,
including:

e Better mental and emotional health

that allows individuals to properly

focus on their aims and objectives

® Enhanced productivity and
efficiency

e Decreased risk of health problems
and illnesses.

e Less expenses incurred on medical
charges.

¢ Easy weight management.

* Reduced risk of preventive diseases
like diabetes, cardiovascular
problems, obesity, etc.

e Less chance of back and neck pain
e Improved stress management, etc.

Engage is the perfect Engagement
tool for companies to motivate their
employees to lead a healthier and
fitter lifestyle and also stay connect-
ed with their employees very easily
by sending regular updates, notifica-
tions, newsletters and various other
features like getting RSVP for a event
or activity, conducting a Poll or
Survey with multiple choice question
or a rating scale.

Engage is a quick and easy solution to
Get your workforce Fit and conduct
Rewards program and also do a lot of
internal communication and move
into the digital space. As Engage
evolves and brings new features the
early subscribers would get all these
future features free of cost.

Contact us:
aman@engage.fit

. 85060 90609

Aman Gupta
Founder
Engage Fitness
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DR.SANDHIR SHARMA
EDUCATION & EMPLOYABILITY: INCLUSIVE APPROACH

Business schools have been the centre of learning the fundamental skills and expertise concerning business and
management. The theoretical foundations provided by B-schools eventually transforms the youth management

graduates into becoming the corner stone’s of business. Expectations and responsibilities in the work place are
very different and challenging compared to that in the B-school. Hence bridging the gap between the B-School
and corporate expectations has become essentially imperative. In today’s scenario the number of jobs available
is enormously outnumbered by the number of people applying for them. MBA graduates are not exposed to the
multi cultural, high risk jobs engaging in the industry, however they are believed to have strong theoretical and
academic knowledge of business skills without any practical exposure.

———




WORKFORCE UNDERGONE FORMAL SKILL

75%
Germany

vocational education. Perhaps one of the
biggest challenges facing management educa-
tion is its lack of demand orientation. Manage-
ment curriculum lacks relevance and impact. In
a number of cases, there is a gnawing gap
between classroom instruction and industry
expectations, ultimately leaving students
unequipped to orchestrate real time solutions
to solve real time business problems. More
often than not, management curriculumis also
unable to keep pace with latest business practic-
es. Therefore, the action area is to create a
management curriculum model that facilitates
experiential learning, is updated, and makes
students industry ready. When we say industry
ready, we don't not only mean the indigenous
industry, but the global industry. Creating a
‘go-anywhere-professional’ is the superlative
goal of management education.

Strategic alliances with industry and academic
partners can help solve this problem. Suitable
participation of industry experts in curriculum
development, as well as delivery can go a long

Only 2.3 % workiorce in India
has undergone formal Skill

ndia has steadily grown as a knowl-

edge-based economy due to the plenty

of capable, flexible and qualified human

capital. However, there is a need to
develop and empower the human capital to
ensure the country’s global competitiveness.
Despite the definite stress laid on education and
training in this country, there is still a scarcity
of skilled manpower to address the mounting
needs and demands of the economy. It is
estimated that only 2.3% of the work-
force in India has undergone formal
skill training as compared to 68% in
the UK, 75% in Germany, 52% in USA,
80% in Japan and 96% in South Korea.
Large segments of the educated workforce have
little or no job skills, making them largely unem-
ployable. Therefore, India needs focus on
scaling up skilling efforts to meet the demands
of employers and drive economic growth.

India has the advantage of the “demographic
dividend” (younger population compared to the

ageing population of developed countries),
which can be nurtured to build a skilled
workforce in the near future. “The country’s
population pyramid is expected to bulge across
the 15-59 age groups over the next decade.
This demographic advantage is predicted to last
only until 2040. India therefore has a very
narrow time frame to harness its demographic
dividend and to overcome its skill shortages,”
The mission is clear - To take advantage of the
demographic dividend, which is both — the
biggest opportunity and the biggest concern —
for the country & to change the public percep-
tion about Skilling. Even today, Skilling is
perceived as the last resort meant for those who
have not been able to progress in the formal
academic system. This mental block has only
increased the gap between what the industry
requires and what is currently available. There
is a need of vocational and professional educa-
tion to fill this gap.

Management education in its essence is

way in improving the quality of management
instruction. Students should also be provided
suitable global exposure through international
internships, courses delivered by international
faculty members etc. This can help shrink
international fences and create professionals
equipped to compete in the global market
place.

Another task confronting management educa-
tors is to kindle entrepreneurial spirit among
students. With the rise of capitalism and job
opportunities disproportionate to the talent
pool, focus on entrepreneurship is no longer an
option for business schools. Business schools
must start specialized courses in entrepreneur-
ship, preferably delivered by entrepreneurs
themselves to encourage students to become
job creators rather than job seekers.

Yet another challenge, that business schools
seeking excellence face is lack of qualified
faculty members. Faculty members are the
backbone of business schools. Their academic
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and research portfolio should be suitably augmented with industry

exposure to ensure that their teaching is relevant.

An important aspect that has remained untouched till now is that of intern-
ship/apprenticeship. Many reports reveal that countries which have a
well-defined internship/ apprenticeship plan have better employment
percentages. If we want to derive maximum benefits of the demographic
dividend, it is neces-

sary to encourage

internship/apprentice-
ship related initiative
that students from
across domain can get
benefited from.

For an ambitious
young mind, choosing
the right business
school is a difficult
task. Many new
business schools have come up that give the old and established business
schools a run for their money. One such aspiring business school is Chitkara
Business School in Chandigarh. With a rich academic legacy, Chitkara
Business School has become a preferred destination for students looking
to succeed in the business world. Over 100 tie-ups with interna-
tional universities, a strong industry interface, outstanding
faculty, and incubation center to nurture business ideas are
just some of the features of this school that have made it
one of top ranked business schools of the country.

The ideal way forward will be to seek
partnerships that will strengthen the
process of quality and inclusive

education. ,,

Our unique MBA programs such as Financial Markets Program with BSE,
Supply Chain Management with Safeducate, Healthcare Management
with Fortis, HRM with ManpowerGroup and tie ups with FMCG and
Banking organisations for Marketing and Finance make our students best
fit for industry. Ph.D. for Industry Executive is another initiative to bridge
the gap between academia and Industry. Our Ph.D. in management

program focuses on research on real problem of Industry in real way of

2 B S5 i

academics. Future of business
education belongs to the
schools that can look beyond

the ordinary.

While Skilling India churns out
Skilled workers, empowering
them to build upon their
capabilities for jobs as well as
sharpening their entrepre-
neurial acumen, other
initiatives like Make in India,
Digital India, start-ups, career
models etc all pave way to building a Skilled and powerful India These

initiatives are co related and knotted to form the larger game plan.

The need of the hour thus is to synergize the efforts and resources to
provide a feasible platform for vocational education and skill development.
The ideal way forward will be to seek partnerships that will strengthen

the process of quality and inclusive education.

Dr. Sandhir Sharma
Dean
Chitkara Business School
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Credit Processing &
Appraisals (CPA)

CPA is one of the verticals where
we provide the End to End
services for Credit and Opera-
tions activity for various Retail
Assets Products of Banking and
Non Banking Sectors. Various
product where we offer our
services viz. Personal loan,
Business loan, Auto loan,
Education loan, TW loan, Loan
Against property / Mortgage
Loan, Commercial Vehicle &
Home loan. We are flexible to
execute the operations either
from Client premises or PAMAC
premises.

Customer Profile Valida-
tion (CPV)

CPV is one of the major vertical
for PAMAC. Under CPV vertical,
we provide various verification
services like — Address Verifica-
tion, Tele Verification, Document
Verification etc. to Banking and
Non- Banking Sectors, Insurance
Sectors. We handle major volume
of Credit Cards, KYC and Retail
Assets Products including
Personal loan, Business loan,
Auto loan, Education loan, TW
loan, Loan Against property /
Mortgage Loan, Commercial
Vehicle & Home loan etc.

OUR SERVICES

Documents Collection &
Reviews (DCR)

Under PAMAC Document
Collection and reviews, we
conduct the following activities.

e Document Fulfillment for Retail
/ Cards Application.

¢ Post Disbursement Documents
Collections.

e ECS Pick-up & Submission /
Activation.

e Liability KYC Document Pick-up
V. Cheque Pick-up.

e PMS Documents fulfillment.

Fraud & Risk Control
Unit (FRC)

Activities conducted under PFRC
unit are as below:

e Employee Background Checks
include Address Check,Education
Check, Employment check,
Reference Check,Criminal
Background Check,Global
Database Check, Drug Test

® RCU Services have the below
I. Screening & Sampling Process
Il. Document Verification

¢ Seeding & Mystery shopping

e Dealer Stockyard Audit

e |Investigation
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ACCOUNTS

Transaction Processing
Unit (TPU)

Transaction processing is one of
the big vertical in PAMAC. Under
Transaction Processing unit we
provide end to end backend
services like — Applications
processing, payment processing,
Cash and Cheque inter Bank
reconciliation etc.

Resource Support &
Processing

This service includes:

e Recruitment Support

e Statutory Compliances

¢ Training and Performance
Reviews

e Employee Background Checks
e Payroll Management

o Infrastructure Support

Collections Service
Services offered for collections:

e Outbound Call Center

¢ Inbound Call Center

e Field / In person

e Visits to Customer

e Management Information
Services

e Collection Process Engineering
and Designing

e Receipt Management Process
e Audit Process

Accounts FIRST

Accounts FIRST service includes
Accounting Services like
Bookkeeping, Profit & Loss
Statement, Balance Sheet
Reporting, Cash Flow Analysis, All
Accounts Reconciliation Reports,
Transaction Processing Services,-
Fixed Assets Process Reports,
Financial Analysis -Ratio Analysis,
Credit Card Mapping and
Reconciliation, Forensic Account-
ing. Furthermore services
available in the lights of Compli-
ance, Legal & Company Secretari-
al Services.
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orporates across the world are besieged with a new role,

which is to meet the expectations and desires of the present

generation without compromising the aptitude of the

coming generations to congregate their own expectations.
Nowadays, many organizations are being called upon to take
accountability for the customs in which their operations impact and
influence societies and the eco system. They are also being asked
to apply sustainability in ideology to the ways in which they conduct
and perceive their business operations.

Corporate Social Responsibility has therefore become a prominent
and key feature of the business and society literature, addressing
to the advances like business ethics, corporate social performance,
global citizenship, stakeholder management, etc. Management
education can be a vital source of new innovations and thoughts
about transforming towards an integrated rather than fractured
knowledge economy, which also ensures that a clearer understand-
ing is important to be developed both in leadership and the field
of leadership development. The CSR approach has to be holistic
and aligned with the corporate strategy.

!! We at PAMAC, Primarily focus on girl child as a part % .'

of our CSR activities. According to India's 2011 Census, !

while the overall female-to-male ratio has improved

marginally as compared to the last Census, fewer girls

were born than boys. ,,

CSRis now beginning to be a leading belief of top management of most
of the corporates and of entrepreneurs. It requires smart partnering
to focus on key areas and develop creative solutions for the society.

We at PAMAC, primarily focus on girl child as a part of our CSR activities.
According to India's 2011 Census, while the overall female-to-male
ratio has improved marginally as compared to the last Census, fewer
girls were born than boys. With the report it is pretty evident that the
‘shining' India is still gender biased. The report said, "India's declining
child sex ratio speaks of a culture in which gender inequality is deeply
ingrained. Gender biased sex selection is a manifestation of the subordi-
nate status of women in society, with far reaching socio-demographic
consequences. Gender equality and gender justice is a direct casualty
of this practice."

To improve the current situation in India, we need to work on the child
sex ratio creating socially conscious citizens that contribute to the
overall objectivity. Empowering women and sensitization about the
aforesaid issues is mandatory to bring about a considerable degree of
change.
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DID YOU MISS IT?

Direct tax collection jumps 18
per cent to Rs 43,391 crore in
April-May.

SBI now also has the
largest Point of Sales
terminal [PoS] network
in India.

Forex reserves continue to slide,
fall to $360.2 billion.

YES Bank plans to m

raise S1 billion in
FY17.

At Rs 1.37 lakh crore,
April fiscal deficit
crosses 25% mark.

Indian Bank’s Association [IBA] wants
finance ministry to allow non-agency -
banks to collect taxes.

India signs $100 mn
loan agreement with
World Bank.

ICICI Bank plans RBI directs banks
to go paperless to improve
in green drive. cyber-security.

ICICI Bank launches next generation
== | features on iMobile.

LREE

24



ENGAGE YOURSELF




WHO DO _YOU NOTICE MORE?

WHAT MAKES US DIFFERENT

30000 EMPLOYEE
BACKGROUND CHECKS
PER ANNUM

PROCESSING 2.5 LACS
CHEQUE INSTRUMENTS
PER MONTH

WIDE NATIONAL
NETWORK WITH
REACH OF ALMOST
170 CITIES ACROSS INDIA

1 LAC + SALES
FULFILLMENTS
PER ANNUM

PROCESSING OF 150000
CREDIT CARD APPLICATIONS
PER ANNUM

SPREAD ACROSS 39
LOCATIONS IN INDIA
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I-.IEALTH ON DgMAND

CORPORATE HEALTH AT YOUR FINGERTIPS

IS EMPLOYEE HEALTH RELATED TO PROFITIBILITY & PRODUCTIVITY?

Based on global reports we know that the healthier the employees are,
the more productive which leads to higher profitibality. A healthier
employee immediately impacts a corporate healthcare costs.

“ Employers are starting to recognize that the key to a productive
workforce is taking a 360-degree approach to engagement. Health,
happiness and productivity are intrinsically linked. Employers have a huge
opportunity to boost the health and happiness of employees through
meaningful engagement programs, and reap the rewards of the
increased workplace satisfaction and productivity that result.”

How do I make my organization healthy? How do | make my
organization more productive? How do I become a wellness
champion for my company?

ENTER HOD.life. Our 360 Degree Health & Wellness ecosystem covers all
your needs at one go.

HOD.life is new age; innovative solution to address your entire basic
healthcare needs right at your workplace and on the go. A 20-minute
sitting on HOD.life's connected health station provides a comprehensive
preventive health check, personalized recommendations for health and
wellness products and experts on call for coaching and consultations. It
makes healthcare easily accessible and provides an entire spectrum of
services at your convenience, on-demand. With the mobile app, health
and well-being management is at your fingertips.

Since our launch in December 2015, we have helped engage thousands
of employees across DBS Bank, Ericsson, Geodis, Schneider Electric,
EXLService.com, ISDI, JBM Group, Marsh and counting towards health
and wellbeing improvement.

HOW DOES IT WORK FOR MY COMPANY?

MEW (Motivation, Engagement, Wellbeing) score: We give each employ-
ee a personal health score, that tracks up as they engage with their
health across the HOD.life ecosystem. Deploy our connected health
station at your office. In total, there are about 25 tests that can be done
at the HOD.life station.

Achievements and Insights

Employees Set Wellness Intervention Re-Engagement
Engaged Goals Uptake

What Employees think of this Intiative

87% rated this intiative is
outstanding & Excellent

78% feel this intiative is
very helpful towards long term
health & well being

Average Not Helpful

Very Good
Helpful

34% 53%

78%

Outstanding

Excellent Very Helpful

Experts

Counseling | General Medicine Digestive Health |

Sexual health I Skin, hair & beauty I Child Care/____/v
Intiatives

Women’s Health | Cancer Screening | Vaccinations

Family Health | Care Dental Health | Eye Care | Mental Health

CXO programs

ges

ay Sit-Ups | Des YogalSW

Diet Plans | Supplements | Heath food

* HOD.hra

* Diabetes

* Heart Health

* Body Measurements

e Lung Function Test
e Stress Management

* Anemia Profile

QR A unique experience to capture &
measure the elusive “holy grail” that
companies look for in their employees —
Motivation , Engagement ,Wellness
indices. Equally valuable for companies,

insurers & the individuals. 39

Joydeep Roy

Member of the Board

CAMS Repository Services Ltd

Insurance Information Bereau of India

FINISH [Financial Inclusion Improves Sanitation & Health]
Partner at Pricewaterhouse Coopers

Join the revolution

Become a wellness transformatioin parter & meet your business goals.
Win the “Heatlhiest place to work award”
Start by getting free corporate health checks. www.hod.life/hwa
Contact: Kabir Agarwal @ connect@hod.life @ www.hod.life
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Chitkara Business School

With an MBA

you could make it
to the top.

With us, you're
already there.

CHITKARA BUSINESS SCHOOL is different. Our students are different. So are our faculty, our academic strengths,
research excellence and our outlook on teaching and learning. We have established an unassailable reputation for
very strong on—campus recruitment by sheer virtue of our intensive focus on making our students 'industry ready'.
Top FMCG companies, financial institutions, consulting firms, consumer product manufacturers and technology
companiesareamong those firms that hire our MBA graduates as interns and full-time graduates.

Our 2 year Full Time Management Programs:

MBA with specialisation in Marketing /Finance

MBA (Financial Markets Practice) in collaboration with BSE Institute

MBA (Healthcare Management) in collaboration with Fortis Healthcare

MBA (Human Resource Management) in collaboration with Manpower Group
MBA (Logistics & Supply Chain Management) in collaboration with Safeducate
MBA with specialisation in Sales & Retail Marketing

BSE *} Fortis Il,’ ManpowerGroup Mm

INSTITUTE LIMITED Distribution Redefined

For more information about our industry endorsed programs,

Call 95011 19650 or give a missed call on 1800 267 1999

Visit us at www.chitkara.edu.in to apply online.
email: sandhir@chitkara.edu.in

CHITKARA B9

UNIVERSITY




Persistent

Collaborative

Accessible Meritocratic

INDIA | UAE | MALAYSIA

PAMAC Group Corporate HO, PAMAC Finserve Pvt Ltd,
' A 21, Shriram Industrial Estate, 13, G.D. Ambekar Road,
Wadala , Mumbai 400031, Maharashtra, India.
\“\+91 2224192200 | = info@pamac.com
& www.pamac.com

DISCLAIMER: No part of this document may be reproduced in any form or in any means without the express written consent of PAMAC Finserve Pvt Ltd. This is for private circulation only.



